National Slate Museum: Past, Present and Future

As we celebrate becoming part of an UNESCO World Heritage Site this year and our
50th anniversary next year, this is the perfect opportunity for the Slate Museum to
look to the future.

What kind of museum do you want?

It is important to us that we are a museum for our communities and that you have a
say in shaping our next steps. This survey is an opportunity for you to share your
ideas with us.

To thank you for your time, there will be an option for you to provide your contact
details at the end for the chance to win a £75 voucher for the museum shop.

Your response will be treated in the strictest confidence in accordance with the Data
Protection Acts (2018) and the results will not be used / published in a form that
identifies individuals. We will not share information about individuals with any other
organisation and we will delete your responses within three years of the end of the
guestionnaire period.

Are you taking part in this survey (please choose one of the following):
As an individual

On behalf of an organisation or business

On behalf of a community group

On behalf of a school

No answer
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Past:
1. What is your connection with the Slate Museum or the slate industry?

(e.g. childhood memories, family connection, work)

4 N




X
Q & Q,\\@
3, O O
N
% %, &
Present: e, % %
2,7 %
2. Do you visit the Slate Museum? % %
(] Yes-often Go to question 3
(] Yes-sometimes Go to question 3
C] Yes — but haven’t been for a while Go to question 3
C] No Go to question 4

3. What do you like to see and do here?

(e.g. see archive films, spend time in the café, see the quarrymen’s houses, watch
the craftsmen at work, see the collections/museum objects, take part in an event,
come to a new exhibition, spend in the shop, take the children to the play area...)
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Future:

The last time there were major developments at the Museum was in the late 1990s.
With this funding, the shop and café were built, the quarrymen’s houses were moved
and rebuilt here, the incline was restored, a lift and a new staircase were installed to
reach the water wheel.

We hope to be able to do much more this time, so don't hold back - share your ideas!

4. What would you like to be able to see and do at the Museum in the future?
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5. What do you think makes a great museum? ¢, <

Can you give examples of things you've seen elsewhere?
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Amgueddfa Cymru’s goals are:

e Make sure everyone is represented

e Inspire creativity and learning for life

e Help safeguard and restore nature and our environment

e Support wellbeing through inspirational spaces and experiences
e Discover and explore digitally

e Build global connections

6. Thinking about these goals, in your opinion, how can we develop within the
Slate Museum...

... and beyond the walls of the Slate Museum?
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Thank you!

This is a first step on the journey - there will be more opportunities to contribute
ideas over the next few months. If you want to be part of the conversation and would
like to enter the prize draw, please provide your contact details here.*

Name:

E-mail / telephone number:

*For Terms and Conditions, please see below.

Are you happy for us to keep in touch with you about our plans?

C] Yes
() No

C] No answer

Prize Draw Terms and Conditions

1. To enter this prize draw, you must fill in our survey by October 31st. We will accept
surveys sent to us by post up until November 5th.

2. Only one entry per person.

The prize draw is open to UK residents aged 18 and over.

4. The prize draw is not open to employees or agency staff of Amgueddfa Cymru, or anyone

directly connected with the competition.

We will choose one winner at random

The winners will receive a £75 voucher to spend in the National Slate Museum shop.

7. No cash or other alternative is available. The prize cannot be redeemed, re-sold or

exchanged and is non-transferable.

We will notify the winners via email or by phone.

9. If a winner fails to respond within one week of our notification, we reserve the right to
choose another winner at random in the same way.

10. Any personal data provided will only be used for purposes of this competition, unless you
have specified that you would like us to keep in touch by ticking the appropriate box in the
survey.

11. Entry into this competition is deemed acceptance of these terms and conditions. We
reserve the right to eliminate or disqualify any entries that in our reasonable opinion, we
regard as being in breach of these terms and conditions.
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